
As people 

of faith 

we believe 

that poverty

can be 

overcome  

by building

community.
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thousands 

of poor and 

low-income

Americans are

working toward

a better life— 

with help from

the Catholic

Campaign 

for Human

Development.

With grit and determination, 



opposite: A short distance from 
the French Quarter in New Orleans,
employees at Café Reconcile clean
windows and serve up the city’s
world-famous food. The Café’s
staff—residents of a once blighted
neighborhood—are learning valuable
skills and earning an income while
rebuilding their lives. Thanks in part
to the restaurant and a dedicated
group of residents who have been
working for change, the area is 
experiencing a renaissance. See story

on page 6.
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Each year, as one way to fulfill the Gospel mandate 

to “listen to the cries of the poor,” the Catholic Campaign for

Human Development surveys Americans about their under-

standing and experience of poverty in the United States. The

responses received from the general public are very different

from those who live in poverty and struggle to survive each

day. While the non-poor worry more about the government

and terrorism, the top concerns of low-income people are

more basic—jobs, low wages, health care, education, racism,

and crime.

For more than 30 years, the Catholic Campaign for Human

Development (CCHD) has been helping to bridge this divide

by sharing a message of hope and bringing together the poor

and non-poor to address the root causes of poverty. Since its

founding, CCHD has granted $270 million to more than 4,000

community-based, self-help projects initiated and led by 

people living in poverty. This past year alone, CCHD awarded

nearly $9 million to 318 local projects in 45 states, the District

of Columbia, the U.S. Virgin Islands, and Puerto Rico. The

projects build safer communities, strengthen schools, create

jobs, address affordable housing, improve access to services for

the disabled, and empower immigrants to participate fully in

society. CCHD also reaches out through an active education

program that helps Catholics and non-Catholics learn about

poverty and take action in their own communities.

Funded entirely by private donations, CCHD’s resources come

primarily from contributions to an annual appeal in Catholic

parishes. The remainder is donated by generous, community-

minded individuals, religious orders, and foundations. A careful

steward of these resources, the Campaign uses 85 percent of

the money collected to support its core mission of promoting

community and economic development and education about

poverty in the United States.

By building solidarity, fostering self-sufficiency, and strength-

ening community, CCHD is creating long-term solutions that

eliminate poverty for a lifetime and shape an America that is

truly one for all.



Each of us spends a lifetime learning—first from 
our parents, then from our teachers and peers, and ultimately
from society at large as we become adults. These lessons
become part of who we are, defining how we see and react 
to the world.

As an organization, the Catholic Campaign for Human
Development is no different. We learn valuable lessons from
the low-income men, women, and children who participate 
in CCHD-funded projects. Through their words, we know the
limitations of being poor and the boundlessness of the human
spirit. Through their actions, we see the best our country can
be. Through their accomplishments, we see our world as it
could be, free from the desperation and despair of poverty.

From their example, we have learned to reach out in innova-
tive ways to bear witness to the destructive nature of poverty
and the hope that opportunity provides. From their faith, we
have learned to trust in God’s grace in the face of our human
weakness and vulnerability. In the words of Pope John Paul II,
poor and low-income people “are our teachers; they make us
understand what we all are: beggars of love and salvation.”*

From those we serve, we have learned that caring for those 
less fortunate is not just about providing services for urgent
and immediate needs. It is also about nurturing their hopes,
dreams, and abilities.

The bishops of the United States deeply appreciate the gen-
erosity of Catholics throughout this country. We are inspired
by the determination of so many Americans to put their faith
into action. Together, we are sharing a message of hope and
possibility, reaching out to all Americans and working to 
eradicate poverty forever.

Most Rev. George V. Murry, SJ

Bishop of the Diocese of St.Thomas, U.S.Virgin Islands 

Chairman, Catholic Campaign for Human Development Committee 

United States Conference of Catholic Bishops

4

from the chairman

* Pope John Paul II, Message on the Occasion of the 36th Anniversary 
of Sant’ Egidio Community. February 9, 2004, Vatican City.



During the darkest hours of our nation’s history,
Americans have stood together to preserve the freedom and
opportunity our country has offered to all since its founding.
Despite the pride we take in our country, 34.6 million men,
women, and children still know the hardship and hunger of
poverty right here in America.*

Like the Liberty Bell, Old Glory, or the Statue of Liberty—
great symbols of American strength and freedom that later fell
into disrepair and needed our care and attention—those
struggling to afford food, clothing, shelter, childcare, and 
medical care also need the help of those who have benefited
from our nation’s bounty.

Through the Catholic Campaign for Human Development,
low-income people all across the country are joining together
with people of all faiths and walks of life to send a message 
of dreams come true and hope for the future. Dangerous,
rundown neighborhoods are transformed, schools are
improved, families find safe and affordable places to live,
and gainful employment is found.

The self-help projects funded by CCHD are initiated and led
by poor people and address the root causes that perpetuate
the cycle of poverty. These projects know no racial or religious
boundaries.

With typical American creativity, CCHD reached out in an
innovative way during 2003. In order to bear witness to the
destructive nature of poverty and the hope that opportunity
provides, CCHD relied on the time and talents of 25 cyclists
who participated in a cross-country Brake the Cycle of Poverty
bicycle tour. The tour raised awareness about the effects of
poverty on 34.6 million Americans and about the empowering
solutions supported by the Campaign.

We are grateful for your commitment to the work of the
Catholic Campaign for Human Development as it helps to
bring awareness, hope, and encouragement to those working
to earn their freedom from poverty.

Rev. Robert J. Vitillo

Executive Director

Catholic Campaign for Human Development
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from the executive director

* U. S. Census Bureau, Poverty in the United States: 2002, Current Population
Reports, September 2003.
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Café Reconcile
New Orleans, Louisiana

Red beans and rice with jalapeño cornbread. Spicy catfish

with crawfish sauce. Collard greens. Smoked okra. The menu

reads like many others in this southern city, but look beyond

the food and you’ll see that this café serves up equal parts

home cookin’ and hope. The place is Café Reconcile, a restau-

rant and catering enterprise located adjacent to New Orleans’s

Central Business District and just two miles from the city’s

world-renowned French Quarter. The brainchild of Fr. Harry

Thompson, SJ, the business started in 1996 as an outreach

ministry of Immaculate Conception Jesuit Parish, selling

sweets to neighborhood residents of the once blighted area.

Today, services include a Kids’ Café that teaches neighborhood

children basic skills such as table manners, conversation, and

career planning; a business incubator; a literacy center serving

children and adults; and a catering hall—all occupying a 

five-story historic building. Under Chef Don Boyd, the 14

staff members are working to rebuild their lives after serving

prison terms or participating in substance abuse treatment.

But all are playing a crucial role in the revitalization of the

neighborhood, a change that is evident in the clientele who

frequent the eatery. Residents rub elbows with businesspeople,

policemen from a local substation, and even some of the

state’s supreme court justices. Just as the restaurant’s patrons

have come to expect good things from Café Reconcile, the city

has begun to see the possibilities in this once downtrodden

community. Lower crime and development of a cultural arts

center and nearby housing have sparked an effort to develop

the area into a cultural tourism district. That’s good news 

for the café and the local residents who have helped the 

area flourish.

www.cafereconcile.com

funding in action
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Four Bands Community Fund 
Eagle Butte, South Dakota

When you ask Tanya Fiddler to talk about the success of the

Four Bands Community Fund, she tells of last year’s town

parade and the triumph of having a parade float representing

a native-owned business. To some it may seem trivial, but 

to Tanya, who is the executive director of Four Bands, it is a

small but significant sign that the organization is fulfilling its

mission to support self-determination, self-sufficiency, and a

stronger economy for the Cheyenne River Indian Reservation.

The float’s owner, Makeshift Innovations, is a local welding

and repair business that received help from Four Bands. It is

among just 1 percent of native-owned businesses in an area

where Native Americans make up nearly 80 percent of the

population. Four Bands incorporated in April 2000 to lend

money to businesses and entrepreneurs who are tribal mem-

bers. The organization takes its name from the four bands of

Lakota people (Sioux) living on the reservation. Four Bands 

also provides training and technical assistance, marketing 

support, and access to “Made on the Rez,” a retail and 

e-commerce outlet that sells native-made products and is

located in the recently restored Eagle Butte historic railroad

depot. Participants receive micro loans of up to $5,000 or 

larger revolving small business loans of up to $50,000. For 

the larger loans, members participate in Cheyenne River

Entrepreneurial Assistance Training and Education (CREATE)

courses, which teach personal finance, business planning, and

the basics of writing a business plan. So far, the program has

helped more than 250 people and made 30 loans disbursing

more than $66,000. In an area with 78 percent unemployment

and some of the highest poverty rates in the country, Four

Bands Community Fund is helping residents to feel a sense of

pride in their accomplishments and hope for self-sufficiency.

www.fourbands.org

opposite: Café Reconcile feeds 
hundreds of patrons each week, but
its most important contribution to
the community is nourishing hope 
for a better future. below: Cheyenne
River Sioux Tribe member Tanya
Fiddler directs the Four Bands
Community Fund, an economic 
development program that provides
training and capital to help tribal
members become successful small
business owners.



Ohio Valley Environmental Coalition
Huntington, West Virginia

Maria Gunnoe, a fourth-generation resident of Bob White,

West Virginia, lost five acres of her property to a raging river

created when rock and rubble from mountaintop mining was

deposited by a coal company into a nearby brook. Fighting

back has pitted her against angry coal-miner neighbors and

big companies with deep pockets. But Maria has help in the

form of the Ohio Valley Environmental Coalition (OVEC), a

West Virginia non-profit that organizes the state’s coal field

residents to fight for clean air and water and an end to 

destructive mountaintop mining practices. OVEC got its 

start in 1987, when local residents got together to successfully

oppose a toxic waste incinerator. The group’s legal victories

include a state supreme court ruling against coal companies

trying to take land from property owners and a record-setting

$38.5 million Department of Justice fine against Ashland 

Oil and other refineries. OVEC’s staff also works with media

to educate them about environmental justice issues and 

trains community members in leadership development and

media relations.

www.ohvec.org
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top: Maria Gunnoe became active 
in the Ohio Valley Environmental
Coalition after mountaintop mining
caused extensive flooding and 
damage to her property. bottom:
The effects of mountaintop mining
can be seen in the southern West
Virginia landscape. opposite:
Members of Lane Independent Living
Alliance successfully advocated 
for front door ramp access to a 
new federal courthouse.



Project Full Inclusion,
Lane Independent Living Alliance 
Eugene, Oregon

Eugene, Oregon, is known as a wheelchair-friendly town. Yet

plans for a new federal courthouse did not include a ramp,

forcing disabled residents to enter the building through an

out-of-the-way entrance. Enter Lane Independent Living

Alliance (LILA), a non-profit founded in 2001 to give people

with disabilities a stronger voice in the community. LILA

organizers mobilized 200 residents—many of whom were not

disabled—to attend hearings about the construction project

and advocate for a ramp so that disabled residents could enter

the building along with everyone else. Since its success on this

issue, LILA has also prompted a federal investigation into

claims that health insurers were denying coverage because of

disabilities. Most recently, it launched Project Full Inclusion 

to make sure all state residents can participate in elections.

Working collaboratively with several statewide organizations,

LILA developed a simplified voter pamphlet to make it easier 

for those with cognitive disabilities to understand election

ballots. The group is also working to register those living in

foster homes, group homes, and nursing homes and to provide

poll workers in these living facilities to collect ballots on 

election days. Carole Patterson, LILA’s organizer, said getting

people with disabilities involved in issues that affect their lives

can have a profound impact on them emotionally. “They go

from being isolated to being part of a network of change, part

of a collective as a leader.”

www.lilaoregon.org
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Raise a Roof Initiative and Interfaith Action
Rochester, New York

In the last decade, Rochester experienced the onset of serious

blight, with property values dropping and city residents 

moving to the suburbs. So three years ago, a federation of

churches known as Interfaith Action (IA) stepped in to push

city policies toward redeveloping the inner city. The group

was founded in 1994 to address such systemic issues as child

poverty, crime, affordable housing, and neighborhood safety.

Today Interfaith Action is made up of 17 congregations, two

business alliances, and a landlord association. Under the Raise

a Roof Initiative, the focus is on six areas in the west side of

Rochester, where IA is working with government, businesses,

and community members to rebuild neighborhoods. The 

initiative’s goals are to increase homeownership, revitalize

commercial districts, rehabilitate or demolish derelict proper-

ties, improve public safety and neighborhood cleanliness,

rehabilitate parks, and expand recreation opportunities.

In just a few short years, participants in the Raise a Roof

Initiative have won commitments for millions of redevelop-

ment dollars from the city. They have helped bring about

facade improvements and rehabilitation of abandoned 

buildings, construction of a new parking lot, business invest-

ments totaling nearly $400,000, neighborhood cleanup, and

garden expansions.
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below and right: Residents and 
college students paint a mural at the
Peacemaker Community Garden in
memory of two neighborhood children
who died. With the mural and garden,
Interfaith Action community leaders
reclaimed a corner lot at a busy 
city intersection and successfully
eliminated a notorious illegal drug
location from the site.

opposite: A trainee at The
Enterprising Kitchen packages a 
custom bar of all-natural soap.



The Enterprising Kitchen 
Chicago, Illinois

For the women of The Enterprising Kitchen (TEK), the sweet

smell of success begins with a bar of soap. They make high-

end, all-natural soaps and bath salts at this Chicago non-profit

corporation while they also learn job skills and self-sufficiency.

The very low-income women who come to TEK have a range

of needs but share a common goal: to obtain training so they

can find jobs that pay living wages and benefits. Approximately

15 women at a time participate in the program. They work 

in and operate all aspects of the business, which distributes

custom products to 200 stores across the country and sells

them through a website and an uptown Chicago retail store.

Although there is no set time limit, the program is designed to

transition women from the training program to jobs after

about six months. Team leaders, who are also program gradu-

ates, supervise customer service, inventory management, ship-

ping, and master soap making. Funds from CCHD have made

it possible to hire a production manager, who helps grow the

business and provides the all-important one-on-one mentor-

ship that makes TEK such a life-changing experience for the

low-income women who work there. At The Enterprising

Kitchen, trainees learn all the steps of job-hunting—writing 

a resume, approaching an employer, and interviewing. In spite

of—or maybe because of—TEK’s success, the grand plan

doesn’t include infinite expansion. Lauri Alpern, co-executive

director, says that the goal is to continue impacting the women

one-on-one, where the difference is most dramatic.

www.theenterprisingkitchen.org

Education at Work

CCHD provides dioceses across
the country with educational 
programs and resources for 
all age levels that include the 
following:

• Seminars, workshops, and
retreats that address the root
causes of and the solutions to
poverty in the context of
Catholic social teaching.

• Printed and web-based educa-
tion materials that spread the
message that, by working
together, communities can end
poverty for a lifetime. See
www.usccb.org/cchd/
education.htm.

• Intern placement program that
gives young, low- and middle-
income Catholics the opportu-
nity to gain experience working
with and on behalf of people
living in poverty.

• Multi-Media Youth Arts
Contest, which inspires 7th
through 12th graders to
explore the issues of poverty
and injustice in the United
States through visual arts,
audio-visual means, or literature.
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national poverty awareness campaign
For the last four years, the Catholic Campaign for Human

Development has drawn attention to the pressing issue of

poverty through a national public service campaign in 

traditional media and on the Internet. This year’s campaign

includes print, radio, and television advertisements featuring

some of our country’s greatest symbols of freedom and

unity—the Liberty Bell, Old Glory, and the Statue 

of Liberty.

For centuries, these symbols have stood for

the spirit of America, the pursuit of liberty,

and the hopes and dreams of millions in

this land of opportunity. In this year’s cam-

paign, CCHD employs these symbols to

illustrate how we can rally with those living in need to help

them break the bonds of poverty once and for all. The cam-

paign encourages Americans to heed the call and reach out to

the 34.6 million people struggling to afford the basics of food,

clothing, shelter, childcare, and medical care.

Part of an ongoing initiative to remind Americans that 

poverty is a year-round problem, the advertising campaign

was launched during Poverty in America Awareness Month 

in January 2004. During this special observance, CCHD also

released the results of the 2004 Poverty Pulse survey, a national

opinion poll commissioned for the fourth year in a row. The

survey found that most Americans grossly underestimate the

number of poor people in this country. More than half of



those polled expressed concern that they will be poor at some

point in their lives, yet fewer are contributing or directly 

helping the poor.

CCHD’s interactive poverty awareness websites, in English 

and Spanish, are also part of the effort. Both invite visitors 

to take a tour of Poverty USA, test their knowledge about

poverty, view the public service campaign, and learn more

about the Catholic Campaign for Human Development’s 

anti-poverty program. The site’s Poverty Tour, a feature 

popular with visitors, has also been distributed on CD-ROM 

to more than 300 organizations for use in their presentations

and education materials.

www.povertyusa.org • www.pobrezausa.org
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In 2003, media in every state 
featured CCHD’s Poverty USA
public service announcements,
donating $11.9 million in space
and time to the campaign.
Results from January through
December 2003:

• TV: 213 stations in 42 states 

• Radio: 656 stations in all 
50 states and the District 
of Columbia 

• Print: Nearly 700 ads in 216
publications in 41 states 



“Powered only by the lungs and legs God gave them,

25 cyclists took leave of their families and, for some of them,

their paychecks, and pedaled 4,000 miles across the country—

pushing their bikes through snow-covered mountains in

California, riding through blistering, shadeless heat in Nevada

and Utah, climbing 9,000 –11,000 foot passes in the Rockies of

Colorado, and then descending in excess of 50 miles/hour.

They experienced the unending horizon and harvest traffic in

Kansas, took spills in sand- and gravel-covered paths, and got

chased and bitten by dogs in Missouri. Only halfway through

their journey at this point, they continued on into the heat

and humidity of Illinois. They rode through blighted, urban

neighborhoods in Chicago and depressed, industrial towns in

Ohio. They pedaled along rough pavement with high-speed

traffic in Michigan and were pummeled by relentless hills and

steep grades in western Pennsylvania. They rode 70 –100 plus

miles each day and then graciously and warmly gave nightly

witness before crowds of welcoming parishioners.”

So reads a journal entry made by Rob Marco, one of the bicy-

clists participating in the Brake the Cycle of Poverty Tour, a

coast-to-coast ride to spotlight the plight of the poor in our

country. For 61 days beginning in June 2003, 25 Lycra-clad

cyclists and their support team traveled through cities and

towns in 12 states and the District of Columbia, reaching out

to parishioners and non-Catholics alike with a message of

hope, faith, and action. Their support 

team, a committed group of

drivers, tended to 
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brake the cycle of poverty tour

right: A cyclist wears his crucifix 
on his team jersey. Bishop Stephen E.
Blaire of Stockton greeted the team
of cross-country riders and joined
them for a short Solidarity Ride in
California. opposite: Cardinal
Theodore E. McCarrick of
Washington, D.C., welcomed 
the riders to the nation’s capital
August 1 during a celebration of 
the team’s two-month odyssey.



the riders’ emotional and physical needs with equal parts

moral support and roadside first aid. A second team of

cyclists also pedaled through six New England states in

one week. Along the way, the riders met with members 

of the church community, elected officials, reporters, uni-

versity instructors and students, and road construction

crews. During education sessions, leaders of CCHD-

funded groups joined with the cyclists and shared their

inspiring stories of empowerment. Riders were even

asked to participate in a Fourth of July parade in a small

Kansas town.

Dubbed the “Tour de Parishes” by one reporter, the ride

included more than 75 educational events in 39 dioceses

and received media coverage in more than 325 newspapers

and on a host of radio and television stations. The riders’

sacrifices elicited passionate responses ranging from con-

tributions to help fund CCHD’s anti-poverty efforts to

pledges of personal action on behalf of the poor. The

miles are behind them and the Lycra hangs in the closet,

but the journey for these cyclists continues. Many remain

committed to getting the word out by speaking to media,

church, and community groups in their dioceses, and

some have planned local tours in 2004. But the enduring

lesson of the Brake the Cycle of Poverty Tour is this: to

overcome poverty, we must speak of the hopes, dreams,

and abilities of the poor, not just of the need to provide

services for their urgent and immediate needs. We must

give poverty a face and a name. Because when poverty is

about people whose names and faces we know, when we

stand in solidarity with them, our strength is multiplied

and our goal of making a better life for all Americans is

within our grasp.
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